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WHO WE
ARE NOW

We are an
Integrated digital

. D o




We provide digital first
communhnication services
‘ for brands & businesses.

WHAT
WE DO

We aim to help brands
e build digital presence and

establish meaningful connections

with their customers through insightful '
stories & impactful experiences on Digital. -
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OUR SERVICES

We provide full Digital services

BRANDING
COMMUNICATION

« Strategic planning

» Creative concept

« Campaign idea

+ Key asset development

« Social & media execution

 Promoting channel
endorsement (KOLs, Online PR)

PROMOTION
CAMPAIGN

« Campaign idea
* Media strategy & execution
+ Content production

SOCIAL MEDIA
ALWAYS ON CAMPAIGN

« Concept & content direction

« Content production & media
optimization on digital channel
(Facebook, Youtube, Instagram)

* Social management

MEDIA
PERFORMANCE

* Media strategy

« Consulting about systems
construction/operation

+ Media optimization

Reporti




[~ } we strive to better our services for our clients with
' continuous innovation and development.

100+

YEARS PROJECTS
EXPERIENCE HANDLED
EXPERIENCED BIG CLIENTS
SPECIALISTS



‘OUR

We strive for Exce"ency &
Effectiveness i everything we do.
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Boards of Director

Mr. LE ANH TUAN
CEO - Founder

Mr. PHAM HOANG CHUONG
Managing Director
Co-founder

éé 12 years experience of
entrepreneur in Tech & Digital
marketing. Founder and CEO of
Firstcom Digital. Mentor at
Vietnam Startup Foundation and

“ 10 years experiences in Digital
Communication Marketing from
Digital Production, Social Media to
Creative Communication.

Founrder/Investor at many
startup about Software
Solutions, Data Analytic,
platforrm, Ecommerce and X®L
platform.

Ms. PHAM THU HUYEN
Operation Director
Co-founder

“ 9 years of experience in Digital

marketing, focusing mainly on
media performance, especially in
the field of finance and banking.

*  Former Digital Manager at
VIB Bank

. Former Head of Media Ureka
Vietham

Ms. NGUYEN NGAN KHANH
Creative Planning Director

€& 10 year experience in marketing &
communication industry ranging
from research to communication
& media practices in Vietnam and
Indochina. .

* Former Communication
Planner at The Purpose Group

» Former Group Media Manager
at River Orchid



Let's have a look at our company structure

Ms. NGUYEN ANH THI

Chief Accountant

NGUYEN MINH THAO

Sales Admin

NGUYEN PHUONG MAI

MR.PHAM HOANG CHUONG

Managing Director — Co-founder

MS.PHAM THU HUYEN

Operation Director — Co-founder

MS.NGUYEN NGAN KHANH

Creative/Planning Director

Accountant

ACCOUNT MANAGEMENT

BUI THU HA LE PHUONG THAO

Account Manager

Account Manager

MAI PHUONG TRUC

Senior Account Executive

NGUYEN NHU NGOC

Account Executive

LE VAN TAM

Account Executive

DANG KHA TRAN

Account Executive

Lé D6 Héng Phic

Account Executive

THU THAO (TRACY)
Media Manager

TRAN VI THANH
Media Optimizer

TRAN THUY LINH

Medlia Executive

HUYNH NGOC ANH
Media Planner

CONTENT DESIGN

DOAN TO UYEN

Content Manager

NGUYEN VO KIM LONG

Design Manager

NGUYEN NGOC TRAM

Senior Content Writer

TO HONG NHUNG
Art Supervisor

NGUYEN DUGNG NHU BiCH

Senior Content Writer

LE NGOC HONG PHUC
Graphic Designer

NGUYEN QUOC BAO
Graphic Designer

TRAN LE YEN VY

Content Writer

NGUYEN PHUGNG VY.

Content Writer




r"UR CLIENTS

We have partnered with many top enterprises and hopefully you'll be the next!
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HOW WE DO IT

We craft In5|g ht driven digital
communication strategies.

We strive for Excel Iency &
EffeCtiveness In everything we do.

We embrace the values of CreatiVity,
Empathy & Trust.




We craft
Insight
driven

communication
strategy.



) -

— Insightful understanding of:

Lifestyle, dream and aspirations
as well as unmet needs

CUSTOMERSs

the latest consumer - digital —
social trends

In-depth knowledge of:
Analytical expertise of:

the industry norms and standards

the competitive landscape customer behaviors on each

N o BRANDs DIGITAL digital platform
the company vision and mission PLATFORMs
the industry ‘s best practices and
the internal vs. external
stakeholders' expectations the latest technological updates
___/ - and trends
v

DIGITAL COMMUNICATION
CREATIVE CONCEPT & STRATEGY
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We strive for
Excellency &

Effectiveness
INn everything we do.
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From strategic planning to detailed execution, IT IS ALL ABO UT

from Always On to Integrated Digital campaign

WE ALWAYS AIM FOR DOING THE -

THE BEST RIGHT THING
QUAL'TY for the Brand and/or

the Client

To deliver impactful messages to the right target
audience on the right channels at the right time
in order to drive business results .

CREATIVE WORKS.
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Firstcom
values
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" TCREATIVITY EMPATHY TRUST

f - ,
CREATIVITY FUELS Q PUTTING PEOPLE FIRST . = TRUST IS THE FOUNDATION OF
GROWTH AND RESILIENCE P ‘{ ANY SUBSTANTIAL PARTNERSHIP
o~

Always seek innovative ideas / Foster the culture of \‘j~ ProfessionalismandiiaieE o
approaches to build better solutions for Collaboration and Teamwork aro.coeamei
our Clients and differentiate ourselves '
from competition. o> Open communication is highly It is better toUndetbro

\ ‘ SlPpiEelEce Over-deliver”.
Be flexible — Be dynamic — Think out-of- '
the-box in everything we do '~ ‘ Recognize people needs and Alwavs strive to build long term

challenge Y 9

partnerships (instead of short-term or

Welcome the differences
on off deals)

*{‘
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For more understanding about our services,
let’s explore our case studies!




GA RAN
popPeyves




GA RAN
popeves

BANGKOK CHICKEN WITH TOMYUM SAUCE

LAUNCHING CAMPAIGN

THE BRIEF/CHALLENGE:

For the upcoming festive season (12/2020 - 3/2021), Popeyes is
launching a new product “Bangkok Chicken” with Tomyum sauce.
The most challenge is how to make our consumers still excited
about Tomyum Chicken, realizing that they have not known
about Tomyum Chicken like they have always thought?

© ©

(ANGHOH

IDEA/SOLUTION
Being in the Covid Pandemic, 2020 is truly a disaster with many
challenges to face counting down to a better year. Thus, let's the

Bangkok Chicken to give you a more lucky and smooth new year
(as the meaning of Sawadee).

The campaign “Ga Bangkok - Sawadee ga, may man dam da” is
created with Swadee squad to make the plan happen in the
luckiest way.




GA RAN
popeves

MV RAP
collab with
QUOC KHANH

Key hook of the campaign was the
MV RAP with Actor & comedian
Quoc Khanh. Recently he received
much love from the public, with
many funny and interesting rap
songs, gaining millions of views on
social media

MV reached over ~3.7M views &
~44K reaction on Facebook, Tiktok

DW‘\'}E: an thém gl&\

http://bit.ly/QK_PPF

quockhanhday Ouéc knsan 2.4
Mdt ban Rap ko danh cho nhling a: ddi cung!

13 nhc nén - Qudc Khanh

Dién Vién Quéc Khanh
0thang 1 A

Popeyes
GA BANGKUK - SAWADEE GA. MAY MAN AM
DA

@ Hong Hot Showbiz @ a8 -

4dthing2.Q
Cung rapper Quéc Khanh thuéng
thic mén Ga Bangkok

Popeyes Vietnam @
30 thang 1+ Q)

GA BANGKOK - SAWADEE GA,

MAY MAN PAM DA
GA BANGKOK - SAWADEE GA, MAY MAN DAM
DA

Lam gi ddy khi ndm nay bao didu xu wa-dee
@ Tien bo di vd on, con “ghé” theo thang dé
hon &@

Nhung 0 kia g3 wadee. May man wa-dee, xui
xé0 cling wadee

Cha viéc tudng khd nhung Qudc Khanh da ¢d
chiéu xr Iy trong 1 bai nhac &3 Nghe ngay ca
khic bén dudi dé ndm mdi vui wa-dee cung
Qudc Khanh nha 500 anhem gi »

Thudng thic ngay G& Bangkok ngon wa-dee
thi dén Popeyes ngay:

« Mua mang di t3i ¢z hang:
hitp//bitly/Store_Popeyes

An bot

OsfF 51K

149 binh luan




GA RAN
popeves

ACTIVITIES ON

Following ~ For You @
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We adapted the dance move in the Rap MV into a TikTok dance
challenge & CTA users to join this activity to invite luck to whole year.

We also booked Tiktok In Feed Ads to promote dance video by Quoc
Khanh & Sawadee Squad.
Video dance got over ~1.9M reach, ~2M view and ~23K reaction




GA RAN
popeves

SOCIAL CREATIVE
CONTENT

Content of Popeyes is the interesting
creation of the character's interaction. To
Increase engagement and positive
iImpression, post is applied with the social
trend, seasonal and interest promotion

eNEP DUNG
@ ) N A




GA RAN
popeves

SOCIAL ENDORSEMENT

Utilize various kind of page like:
Food Blogger, Hot Tiktokers to
build awareness about new
product “Bangkok Chicken”
and encourage customer trial
the new

product

GA RAN GION RUM
DI AN LAI €O CA QUA MANG VE

”\

Just only 4 Food Blogger, Hot
Tiktokers, they can reach over
1M engagement on Tiktok,

BMSE Khoeot Hh Né

WG S Lpan | Popeyrs

Facebook and Instagram C5 hhavyo v 861 ngusi khic thich il .;;;d -
chubehanci 13 mthaoh Géc IS Kige

& Chit wong mén

A Q 6



GARAN
popPeves

HONGKONG CHICKEN
LAUNCHING CAMPAIGN

THE BRIEF:

In August 2020, Popeyes continues to launch innovative LTOs as Char Siu
Chicken. We are requested to come up with a digital proposal to launch this
new product

IDEA/SOLUTION G
Because this kind of sauce is popular in the dishes of Hongkong & Hongkong a
culture likely to be more familiar to Vietnamese through the wide approach of

movie, cinema. That why the name of new product is “Hongkong Chicken - Ga

Hong Kéng” k
o ong

In Hongkong, Kungfu movie is the ranked as the most popular so we create

the Kungfu Master Chicken “Than K&" good at martial arts, generous spirit &

the power to enhancing friendship and other relationship

Because of the Covid Pandemic, we chance tagline “Gap khéng can cg, can P 2
s o et p Py i N B LOGO THAN KE

bang hlu ca” to “Gap khdng can gap, can bang hdu than




GA RA
popreYves

VIDEO VIRAL COLLABORATE
" “WITH FAPTV

To kick off the campaign and create
the buzz, we collaborate with Faptv to
make a viral video “Than Ké bai Hiép”.
FAP TV specializes in providing sitcom,
comedy video, funny MV & is Vietham's
first YouTube channel receives
Diamond Play Button | S

¥

After 3 days, “Than Ké Pai Hiép” on top

COM.
. 5 . NGUOI youtube.com/FAPtivi
1trending Youtube with 6.5M views. /|7 tacebook.com/FAPtiv

Now, video reach over 16M views and TS
223K reac'Uony comment. FAPty Com Ngudi: Tép 227 - Than Ké Dai Hiép

16.199.687 haot xem « 7 thg &, 2020 iy 2068 BI13N ) CHIASE = LU ...

FEAPYy 00 4 AGHENgKing



GA RAN
popPeves

SOCIAL CREATIVE
CONTENT

The content of Popeyes is the
interesting creation of the Than Ke's
interaction. To increase engagement
and positive impression, post is applied
with the social trend, seasonal and
interest promotion

POV

GA AN

i Cha don sicu pham mdi
8o Hng Koy

l“

AN MUNG DIEM CAD
KNAQ TOUR DU LICH

KHOI XEQICHEBI B O =



GA RAN
popPeves

SOCIAL
ENDORSEMENT

wil VinaPhone =

< Watch
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Day la mon Ga Hong Kong viia moi ra mat tai Popeyes...
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We asked Thanh Dung to make a video in his style and based on the movie

“Than Dieu Dai Hiep” with unique, humorous lines to promote the campaign's
message and new products

- Video reach over 300.000 engagement with 136.000 view

We also booked Food Blogger, Hot Face to review “Hongkong Chicken” and call
customer to trial the new product

- 18 post of Food Blogger, Hot Face can reach over 1.9M engagement on Tiktok,
Facebook and Instagram



GA RAN
popPeYes

JAPANESE SAUCE CHICKEN

LAUNCHING CAMPAIGN

THE BRIEF/CHALLENGE:

To keep customer's loyalty and interest, Popeyes usually launch new
products to meet the changeable demand from customer. The
campaign (09/2018), Popeyes decide to relaunch chicken with
Western sauce. However, the most challenge problem is making all
customer think that its totally new product, not the old one.

IDEA/SOLUTION

The first step for this campaign is creating a new name with new materials
covering on the product. Combining the incisive understanding about the
consumer/target customer of Popeyes and Social trend, the campaign “Ga

sot Nhat rac toi phi —thinh thom gion, ngon me man” is created with main
elements of “thinh — crush” and Japan.

RESULT AVERAGE SALES
10,000-12,000

PRODUCTS/WEEK




GA RAN CREATIVE CAMERA FRAME
popeves INCREASING INTERACTION WITH

FANS THROUGH LOVELY
FACEBOOK CAMERA FRAME

. .
s ] R

SERIES VERTICAL VIDEO

VERTICAL FORMAT TREND APPLIED IN VIDEO SERIES
WITH FUNNY SITUATIONS TO INTRODUCE THAT NO
ONE CAN NOT STAND THE TASTY OF CHICKEN WITH
JAPANESE SAUCE.

*TOTAL VIEWS ON ALL CHANNELS



GA RAN
poPeYves

JAPANESE SAUCE CHICKEN

SOCIAL CREATIVE CONTENT

—————

CREATIVE VISUAL & FORMAT

CONTENT OF POPEYES IS THE INTERESTING CREATION OF CHATRACTERS INTERACTION.TO INCREASE ENGAGEMENT AND POSITIVE
IMPRESSION, ALL DESIGNS IS APPLIED WITH LOVELY BRUSH STROKE, COMBINE WITH NEW FORMATS SUCH AS VIDEO, 360°, CAMVAS



GA RAN
popreYves

= E3Voulube ™

PARODY MV collab with YOUTUBER
HAU HOANG

Popeyes collab with Hau Hoang to produce a funny

parody MV for genz audience, song content referring to
Popeyes chicken products and in-store enjoyment space

MV reach over ~41M views

>l N 240

[Nhac ché] - KEM DUYEN - Hau Hoang ft Nhung Phuong

41,988,613 views - Dec 13,2018 iy 178K 8§ 10X 4 SHARE ¥ SAVE
Hau Hoang ©
4.16M subscribers SUBSCRIBED 0

https://www.youtube.com/watch?v=ixDpAEcq3Lg



https://www.youtube.com/watch?v=ixDpAEcq3Lg




Domino’s
Pizza PRODUCT CONCEPT

PIZZAMIN SEA

PRODUCT TAGLINE

HAI SAN ME LY, HE VUI HET Y!!!

(DELICIOUS SEAFOOD FOR A GOOD SUMMER VIBE!)

CREATIVE IDEA

NAP PIZZAMIN SEA!

(NEED VITAMIN SEA? GET PIZZAMIN SEA!)




Domin's SOCIAL CONTENT
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e PIZZA PHO - LAUCHING CAMPAIGN
Pizza
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Tinh hoa dua Viét
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Vietcoco 5% A
VIETCOCO . A~
SOCIAL

CREATIVE .
CONTENT L (



Vietcoco 5%

Tinh hoa dua Viét

THE BRIEF/CHALLENGE:

Luong Quoi is a reputative company in producing
products from coconuts with high output export every
year. However, in Viet Nam market place Vietcoco is
quite weaker than their competitors, such as
Cocoxim,....

Social network is the first touchpoint in spreading the
brand image to get closer to consumer. So, the
challenges are building up brand identity and
attracting consumers try the products.

e

IDEA/SOLUTION

Based on incisive understanding consumer’s
behaviors on social network and social trend that
target consumers are interesting in, Firstcom
Digital is produced many creative content to
attract more audience.




Vietcoco 5%

Tinh hoa dua Viét

Gid tron huong vi
sudt 2 3 nam
4“_‘

-

CREATIVE VISUAL & FORMAT

We have built the interesting stories about Coconut on Vietcoco fanpage throught design which applied lovely brush stroke, combine with
new formats such as video, 360% canvas, ... to increase engagement and positive impression.

Wyl




Vietcoco 2%

Tinh hoa dua Viét

Social Always on

« Creative content production
« Fan page Management
« Media Optimization

Wy

Vietccso 54

&/
100% NCUYEN CHAY

PHIEN BAN MO SE
NHU THE NAO?
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Vietcezo g

Chung ta cua hidn tal

mUdc dim tugl Vietcoco
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MARUKAME UDON

UDON & TEMPURA

Social Always on

« Creative content production
« Fan page Management
« Media Optimization

44 X S e \
L VAT pER clre =
I_ "L MARUKAME UDON

- Vi i 4&/;»10»;6« =

2703201 8:30PM - 9:30PM °




Social Always on

Creative content producti

Fan page Management
Media Optimization

; CHOV VU1 DE DAme e <
. it QUA NGO MCasme
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DIGITAL IMC &
SOCIAL 2020

THE BRIEF/CHALLENGE:

Firstcom have partnered with Saint-gobain since 2016 & worked
on 1-2 projects/year. There are 2 key type of campaign:

- To home owners: to help them more understand about

Vinh Tudng plaster through brand multi-comforts.

- To plaster workers: to build brand love for Vinh Tudng

IDEA/SOLUTION

Create a story for the main message "Improve the quality of
living space" and & produce KV/video to build awareness

Create interactive activities to connect & engage with them




7BUINHAUONG

SAINT-GOBAIN

115 ﬁ o ST T
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KV SHOOTING

« Developidea PR - AN - TR\
. B RENY, Yie N b \_\ e ota - L. N

«  Photo shooting CHON VINHTUONG N TRAN VINH TUONG

e Photo illustration TRON TIfN NGHI \.:‘ Y - ‘ ~ CHONG NOM AM VUQT TROI

*
-

TRAN VINH
CHONG NONG MU GUA




ZBINHUONG

SAINT-GOBAIN

-

THEMATIC VIDEO

Vinh Tudng « Trkn nha dep S35y Vinh Tudng - Trin nha dep
TRAN VINH TUONG - CHONG NOM AM VUQOT TROI vus C6 phal tuéng thach cao nao clng siéu cirng chilc nhy nhau?

o More

\lt

(v)
i

) Like J Commenm & Share ooi "

Clip 65 Clip és:
https/ www.facebook.comy/watch/?v=535328223687413 httpsy/www.facebook.comywatch/?v=4351229805399]19



https://www.facebook.com/watch/?v=535328223687413
https://www.facebook.com/watch/?v=435122980539919

ZAVINHIUONG

SAINT-GOBAIN

SOCIAL ACTIVITIES

« Develop idea

+ Content creation
* Video Shooting

+ Photo shooting

% Mo e

@)ong 00
G )‘,:,,,, CHONG
thinh Fho miy




KOHLER.

DIGITAL ALWAYS ON

THE BRIEF/CHALLENGE:

Increase TOM awareness for Kohler among targeted consumer (mid-

high segment) with major billboards, growing market share on social
media, SEM and SEO

Increasing Kohler brand awareness/ interactions & engagements
between Kohler and online users via Social platforms: Facebook -

Youtube - Instagram by using always-on content & activities

AGENCY SOW

Firstcom propose content and art direction to highlight the brand ‘s

Experiential Luxury spirit. At the same time, optimizing performance
ads to reach the high-end consumer on digital

KPI achievement

~1,000,000

REACH

~27,000

ENCAGEMENT

~30,000

FANS

~ 200,000

CLICKS TO WEBSITE




KOHLER.

DIEU DANG NET DEP KARING
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SOCIAL ALWAYS ON

+ Developidea
*+ Content creation
* Media optimization
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°OCB

Ngan Hang Phudng Bong

SOCIAL ALWAYS ON

THE BRIEF/CHALLENGE:

OCB needs to increase the number of interactions on the fanpage.
Besides the content of products and promotions, OCB wants to have
more interesting content about the OCB brand.

IDEA/SOLUTION

We propose a new art direction for the whole content, being more
friendly and youthful. Also apply social trends to increase user
engagement

Produce a video animation series to educate user about product function




0OCE e
@9 . S o CAN VE XE?

CON THOA CHI KNAM PHA CHAN TROI MOI
Ngan Hang Phuong Ddng T TR Mo OCB OMNI nhe!
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SOCIAL ALWAYS ON OoCB OMN|

CHUYEN B PP

« Creative content
production

 Fan page Management M3 0CE OMNI nha!

v 3
\ 5
-

* Social seeding
* Media optimizing

3 ool 19 0%

v Platinum

BOOK VE TAU SANG CHANH?
Md& OCE OMNI nhé!




OCB

Ngan Hang Phucng Déng

SOCIAL ALWAYS ON

+ Creative content
production

« Fan page Management

* Social seeding

* Media optimizing

.20% CIA VR

VAD CONG CAP TRLO

LN

S

'10% HOA DON AM TIJC

Y =

e

oL OaT oV

wu ol oy SO%
TV OCH “TTC MOSPITALITY




T Wby s, 10 G ol whin sem

l_mvdl,h:-r&-«.l‘-b MWM“\‘JMM\M
Con W81 B ¥ v iy b he iy fdim fag by i wm im
vt Yo, e b o e &3 Cdw balin, d Ol v St G, v
Qo Wla ‘.'-Ml-w)"-.‘(lmﬁu-‘“ et vl Brm bind Sowh.

Wy 56 v, okt iy i bkt v W Gn Dok 4 D, wom e ! B

Nk lay bué nhd mink &
Qua bas FRE cue mé li an nhién
Met édn nhd nhd thit Ridn
Mat dac bink 4{( Mudn p‘lfn link xa.

Tude dec Gua. i nhe i

o Bdohidm trao fay
Sic khoe tran day
MBi nyay qén ket .
Rw tét doan vien ¥ s g .

mm::zﬁm‘ Vs i o, Moy, daw i, dusn

tabe 1 Bim e bt it ! M“'M(M\uw«q-ﬁ‘
u.u..u....}._..,.)..h.- G hedrm Pt o ey s, aiin oln!

M ngay xudn thdm that tha mén nhau

‘\I 4 o - &
N Cay vl mdé wé sau

TIET KIEM HUU TRI, NHE BAO CANH D01 ip







M MSB

MSB
DIGITAL
PERFORMANCE

THE BRIEF:

MSB is looking for an agency that have media optimization

capabilities to execute all of paid media campaign for brand
awareness and promotion campaign.

MARITIME "
BANK

Tawm
20E
#3023 893% Bb18 90
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Platinum

I.‘
)
mwsr platinum
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mastercard



¥ MSB

eKYC & Business loan

THE BRIEF

1. Spread-out MSB re-branding campaign
2. Promote key assets
3. Drive user to microsite

https://vaynhanhsme.msb.com.vn/

SOW

1. Creative Production (Video + KV)

2. Media Booking & Optimizing

Qmmmm-mo -~ QMMM"-WO -

. .
Local Adnetwork (Admicro) Dearn ngds e cle vin 8 g ol ARG TET B K40 V01 001 WY T AP v
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* Facebook Reach & Frequency
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v MSB

RE-BRANDING CAMPAIGN

THE BRIEF

1. Spread-out MSB re-branding campaign

2. Promote key assest: series manifesto clip

3. Drive user to microsite

SOW

1. Banner Production (KV Adaptation)

2. Media Planning

3. Media Booking & Optimizing

Local Adnetwork

Local Video Adnetwork
Facebook Reach & Frequency
Youtube View

Click to website
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THE BRIEF

1. Increase card spending

2. Promote benefit of MSB Credit Card

SOW

1. Banner Production : Carousel banner
2. Media Optimizing

»  Facebook Click to website

TMCP Hing Hii e
v MOt by TGP g
[TRAVEL JOY+] HOAN THEM 30% TG 1 TRIEU KH MUA VE MAY
BAY. GIA AE CANG THEM RE!
# Dgo budc chiém nguling céc cung didn of kinh cda Han Quéc
hay chim dim giCa mia thu Ing man cda nudc Nga i hing?
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*sidu khing” Travel JOY« cla Thé tin dyng du lich MS8 Visa vdo
théng 8 ndy:
A rodn 30% 19i 1 rifu Abng kN bay clng wii Vietjet Air, Jetstar,
Bamboo Arways 1 7/8 dln 9/8/2019... See More

Gik ré chog ré. Bay mgay hdm nay! Hodn tién 30% 1r 7-0/8/2019
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Hadn 1ida 30% 1r 26-28/8/2010
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See more at
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VISA ONLINE

THE BRIEF

1. Accquire new customer for credit card

SOW

1. Banner Production
2. Media Optimizing
»  Facebook Click to website

* Google Search

B Ngin hing TMCP Hang Hal vy
August 1 s 808 PM - QO
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MUA VE ONLINE
'Y M
"(Q )

2
S

BAP NUOC TAI CGV :
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005 3 Comments 13 Shares
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SOCIAL CONTENT

» Creative content production
« Contest management
*  Media optimizing

» Social monitoring by social listening tool
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SOCIAL ACTIVITES

* Creative content production
+ Contest management
*  Media optimizing

* Social monitoring by social listening tool

§ Standard Chartered Vietnam
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SOCIAL BRANDING

+ KV & Video Shooting

& Standard Chartered Vietnam O
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SOCIAL ALWAYS ON oy
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Creative content production

Media optimizing

11
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DIGITAL ALWAYS ON

THE BRIEF/CHALLENGE:

YARA is a global firm specializing in agricultural products (fertilizer) and
environmental protection agents.
In 2019, YARA plans to re-launch its Facebook Fanpage in Vietnam to

unlock more potentials from this established platform for both YARA's
business & image.

IDEA/SOLUTION

Digital activities will focus on two main platforms, Facebook and Zalo,
which are the two most effective channels in reaching users in rural areas.
Firstcom researches and develops a content strategy to help Yara's social
characteristics become Farmer-friendly, Knowledgeable, Community-
oriented, Active, Practical, Modern
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YARA

Knowledge grows
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[KIEN THU'C CANH
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CHONG LAI TAC HAI
MAN CUA YaralLiva

Tai sao khi bén YaraLiva, ddc tS vh ndng
dd min gidm xudng ding ké?

Theo ky su Yara, trong 2 san pham
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° Giri cho ban . Diing nhat ky

Zalo Page Facebook Content post Yara Viet Nam Website
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YARA

Knowledge grows

Facebook
livestream
activities
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chuong.pham@firstcom.vn

+84 908 268 264




